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Creative Industries
Leaping Forward to Innovation and Exploration
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Creative industries are important impetus for the economic growth in BlIE IXEEEEZNRERE
Hong Kong. The Government has placed higher priority on developing the 7 BEM#EHFERAS WA RESE
local creative industries to drive the city towards being Asia’s cultural and BIRE @ KREHESTERBTMNY
creative capital. Last year, the Federation of Hong Kong Industries added the {LERIE#HE - EZF @ r SETERE
Industries to its family to introduce new inspirations to traditional industries §SBISTX2MAFTOE BRERT
and support diversified development of the industrial sector. Group 30 2 3|# 3768 > BT XD TS
(Creative Industries) Chairman Jason Chiu and Vice-Chairman Duncan Chiu &= . 853094 (BIBT%) &
share with the Hong Kong Industrialist how the industries cross traditional Wz SmEEIEEmIEHRRE (S8BT
boundaries and explore unlimited business opportunities through innovation. 2) HEEERAIEEZWNTUA
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Creative Industries in Hong Kong
The concept of creative industries has caught
0

n globally since the 1990s, after the UK
government defined it in 1997 as “industries that
have their origin in individual creativity, skills and
falent and which have potential for wealth and jobs
creation through the generation and exploitation
of intellectual property”’. In Hong Kong, the SAR
Government incorporated the cultural and creative
industries into one of Hong Kong's Six economic
areas that enjoy clear advantages and have great
potential for further development, and defined
Its 11 component domains in 2009. Yet, in the
international community, various creative industries
are vibrant with diversity, but their definitions,
components and boundaries are still evolving.
Above all, it is unquestionable that creativity,
innovation and technology underpin the industries’
foundation.

As Jason Chiu points out, creative industries
are not new actually. Their composite cultural
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Group 30 (Creative Industries) Chairman Jason Chiu and Vice-Chairman Duncan Chiu

and creative products such as Hong Kong
action movies, manga and Cantonese music
with distinguishable local characteristics gained
popularity decades ago. But he also acknowledges
the emergence of those relatively new industries
such as the application of innovative technologies,
smart products and services in recent years, and
the fact that enterprises have expanded e-commerce
market to facilitate their business development. All
these factors have driven an increasing demand
for creative industries and their related services in
Hong Kong and sustained the rapid development of
the industries in the last decade.

Apart from that, creative industries also help
commercialise creative ideas and support traditional
industries to emulate business opportunities.
Duncan Chiu believes the root of creative industries
s to transform ideas into products or services,
by means of creativity, design and technology.
Besides, through cross-boundary co-operation, he
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" “Hong Kong's Creative Industries - Partner and Trendsetter for the Chinese Mainland”. Hong Kong Trade Development Council Research, 29 Jun 2007.
hitp://feconomists-pick-research.hktde.com/business-news/article/Ecanomic-Forum/Hong-Kong-s-Creative-Industries-Partner-and-Trendsetter-for-the-Chinese-Mainland/ef/en/1/1X000000/1X006SXR.htm.

¢ “Feature Article — The Cultural and Creative Industries in Hong Kong". Hong Kong Monthly Digest of Statistics, Jun 2015.
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The 11 Component Domains of the Cultural and Creative Industries in Hong Kong
BRN{ERBIEESN1 1188 5FR 5l
Biim - tERIB® Art, antiques and crafts
YEE B REBEE « BERTHEDERE Cultural education and libraries, archive and museum services
<R 2 Ay Performing arts
B RFRIVER Films, videos and music
BRAEA Televisions and radios
HHAR Publishing
R - SRR RO DERE Software, computer games and interactive media
&Gl Design
2 Architecture
B Advertising
SRR Amusement services

Source: Census and Statistics Department
RMBPIZER : BUNHHR

notes that creative industries can bring in new
ideas to combine with old elements and revive the
tradition by innovative products, production modes
and promotional strategies.
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Recent local research findings have reflected the
potential of creative industries in the Hong Kong
market. According to the Census and Statistics
Depariment, the value-addedness of cultural and
creative industries in nominal terms has increased
at an average annual rate of 9.2 per cent since
2005, which is significantly faster than the average
annual growth rate of the nominal GDP ot Hong
Kong, at 5.4 per cent. The value-addedness of
cultural and creative industries as a percentage of
Hong Kong's GDP also increased from 3.8 per cent
in 2005 to 5.1 per cent in 2013, showing that those
industries are poised fo be a strong engine for Hong
Kong's economic growth.”

Responding to room for developing creative
industries in Hong Kong, Jason Chiu states that
this small city is already equipped with favourable
conditions including a broad international
perspective, plentiful creative talent and abundant
resources in services, entertainment, cultural and
media sectors. In particular, Hong Kong is well-
known as a world-class mefropolis with distinctive
local culture. In addition to the influence of Chinese

culture, Hong Kong has pooled together talent
from all over the world and created a unique
east-west culture that facilitates cultural exchanges
and creates a vital ecosystem for creative industries.
Duncan Chiu also adds that the city’s geographical
position is advantageous for local talent since they
can absorb rich intemational source of information
for stimulating creativity on one hand, and to utilise
the advantages of China as the world factory in the
field of manufacturing to give them easy access
to commercialise their ideas into marketable
products on the other. At present, given the
enomous Mainland markst and the domestic sales
opportunities there, an ample reom Is available
for enterprises engaged in creative industries to
develop in the years to come.

Furthermore, creative industries are beneficial to
the long-term development of traditional industries.
Despite the global economic downturn in 2014,
he income from the core business of Chinese
ndustrial enterprises has risen 5 per cent®, albeit
at a slower pace than the growth of the preceding
year with a steady baseline. Underpinning this
continuous growth is an ongoing transformation
and upgrading by the majority of manufacturers.
Many of them are deploying more resources o
high value-added businesses such as research and
development (R&D), product design and brand-
building. Both Jason Chiu and Duncan Chiu believe
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: “Marketing Services Demand in China {1): Upgrading Design and Branding”. Hong Kong Trade Development Council Research, 5 November 2015.

http-//economists-plck-research.hiddc.comybusiness-news/article/Research-Articles/Marketing-Services-Demand-In-China-1-Upgrading-Deslign-and-Branding/rp/en/1/1X000000/ 1X0A46A8. htm.
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the cross-sector co-operation between creative
industries and traditional industries can assist
enterprises to respond accordingly to changing
trends, consumer habits and technological
advancement. These industries can work towards
the goal of a high value-added, sustainable and
diversified business. The fact is observed that
low costs can no longer accurately indicate
industrial competitiveness. Manufacturers are
now adopting innovation and high value-added
products to transform traditional industries, thus
accelerating the transformation and upgrading of
the industrial sector.

Co-working Space Nurtures Creativity
Beyond the favourable factors of Hong

Kong as a creative hub, the global trend of
CO-Working space in recent years also helps
broaden Hong Kong's creative ecosystem and
lays a solid foundation for developing creative
industries. This concept, which originates from
the US, aims to promote an entrepreneurial
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Co-working space creates & t:ummumty -oriented environment that brings local tala together to connect socially and facilitate exchanges of creative ideas.
HATEEEEE T —BiEEBE - AN ATER - 58 RIBERBRIAM °

culture and provide affordable working space for
entrepreneurs with inadequate capital to share
office and facilities with other people with the
same pursuit. According to the latest Global
Co-working Survey, the number of co-working
spaces worldwide was around 7,800 in 2015
while a 13-fold increase was observed when
compared to the figure of 600 in 2010.°

As for the increasingly popular trend of
co-working space, Jason Chiu says that there are
around 40 to 50 co-working space of different
scales in Hong Kong and that proves a dynamic
local entrepreneurial environment. He notes
that the trend can be explained by a growth in
the number of opportunities offered by society
as the Government puts greater emphasis on
supporting start-ups, such as offering an annual
budget of HKD24 million for the “Technology
Start-up Support Scheme for Universities” in Six
local universities. Successful technology-based
entrepreneurial examples such as Facebook
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The term “Co-working” was coined by Bernard De Koven in 1999 . °
HAT/E (Co-working) —59&EBBermard De KoveniR1999F B4 - °

“The genius of the Co-working is how it allows co-workers to work together, as equals. But separately — each
working on their own projects, pursuing their own, separate business interests. In this way, people were free
to help each other without worrying about competitive pressures. And the result was productivity, community,
and, surprisingly often, deeply shared fun.” - Bernard De Koven
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“ Global Co-working Survey 2016”. Deskmag, November 2015.

* “The Co-working Connection”. Deep Fun with Bernard De Koven, 5 Aug 2013. hitp://www.deepfun.com/the-coworking-connection/.
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To stimulate creative thinking among industries, Group 30 (Creative Industries) often hosts workshops and seminars to keep FHKI members
abreast of the latest global trends.
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and Alibaba also inspire more young

people to make new attempts and start their
own business ventures. Duncan Chiu also
points out that interaction and exchange
of ideas are crucial in exploring new
business opportunities. Co-working space
happens to establish a creative environment with
sufficient resources and talent to allow people
from different backgrounds to benefit from
mutual discussion, creativity stimulation as well
as sharing resources to put their venture
projects into practice.

A Stronger Base with Scientific Research

Looking ahead, both Jason Chiu and
Duncan Chiu are optimistic about the outlook
of the industries and expect a wider scope
in the industries’ future development. Last
November, the Massachusetts Institute of
Technology (MIT) announced its establishment
of an innovation node in Hong Kong which
IS expected to bring further R&D support to
entrepreneurs in both places. Duncan Chiu
states that the MIT's decision has recognised
the strengths of Hong Kong's creative
industries, leading the industries to forge
ahead in the aspect of scientific research. He
reckons that the Government has taken lead to

make considerable efforts in building facilities,
funding scientific research as well as setting
up the Innovation & Technology Bureau to
motivate Hong Kong enterprises to move away
from application-based businesses and expand
their scope to research and engineering-related
fields, thereby solidarising the foundation for
creative industries to thrive.

Jason Chiu also quotes research results from
Our Hong Kong Foundation and expects a more
dominant role of the private sector in expediting
the future development of creative industries.
According to the research, Hong Kong's total
spending on R&D is 0.73 per cent of its GDP
suggesting Hong Kong private enterprises to
develop a venture capital market for a more
robust innovation and technology structure.’
As he points out, on the grounds of supporting
start-ups, a well-developed venture capital
market incorporating angel investors, private
incubators and investment firms must be set
up. Additionally, there should be alternative
funding such as seed capital and crowdfunding
for start-ups to fully utilise the city’s financial
resources, accelerate the growth of local
creative industries and shape Hong Kong into a
“Smart City”. €
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; “The Ecosystem of Innovation and Technology in Hong Kong”. Our Hong Kong Foundation, December 2015.
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